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o attract and retain members

who value interdisciplinary care,

it is essential to differentiate your

club from all others. Is your study club

a domesticated horse or a wild zebra?

Be the horse of a different color.

Be the zebra.

Attend the 2017 Coordinators Conference and

discover how to stand out from the herd.



Ms. Kelly Swanson is an award-winning storyteller, 
comedienne, motivational speaker and cast member of 
the upcoming reality TV show The Fashion Hero,  airing 
this spring. She travels the world making  people laugh, 
helping them reconnect to the passion and purpose for 
what they do, and teaching them how to harness the 
power of story to connect, infl uence and get results. 



HOW TO BE HEARD IN 
A CROWDED MARKET
(LECTURE, UP TO 1.25 HOURS)
SELF-IMPROVEMENT
AGD SUBJECT CODE: 770

Putting your study club in the “elite suite” in 
an arena teeming with study clubs is essential to 
being heard above the roar of the crowd. With 
so many organizations off ering diff erent learning 
modalities, how can your club compete? Approach 
this challenge from a unique perspective, as Kelly 
Swanson uses the power of story—about being 
a pink zebra in the land of black and white—
to share what she has learned about getting the 
attention of prospect members and reigniting 
the dedication of current members.

Upon completion of this session, 
you should be able to:

• Reach your target clinicians when your 
competitors are trying to reach the same 
people.

• Embrace your pink zebra.

TURNING CLINICIANS 
AND PATIENTS INTO 
RAVING FANS
(LECTURE, UP TO 1.25 HOURS) 
PRACTICE MANAGEMENT
AGD SUBJECT CODE: 550

Delivering good customer service is fundamen-
tal to running a successful dental practice and 
study club. What patients say about their visit to 
a dentist or what a clinician says about your study 
club can make or break your business. Providing 
excellent customer service—whether to patients 
in the practice or to members of your study club—
will build trust and demonstrate that they matter 
to you, ultimately resulting in the diff erence be-
tween member and patient loyalty, or attrition to 
your competition. Learn Kelly’s secret to truly mo-
tivating your members, patients and offi  ce team, 
so that customer service isn’t just something you 
have to do, but something you WANT to do.

Upon completion of this session, 
you should be able to:

• Learn the fi ve words that will radically 
change your customer service skills.

• Achieve the positive results of off ering 
excellent customer service to your 
members and patients. 



Mr. Todd Williams helps connect the calling and passion 
an employee has with the mission of the organization. 
He turned Four Seasons Hotels and Resorts into the 
customer service leader of the hospitality industry. 
The last property he opened earned the coveted AAA 
5 Diamond rating in an industry-record three months, 
and did so through a simple yet powerful approach 
that starts with “every job matters and each interaction 
counts.” Now Director of Culture for Centura Health, 
he is connecting employees to their calling in an eff ort 
to impact patient satisfaction and care in the ever-
changing healthcare environment.



EXCEPTIONAL IS 
THE NEW BASELINE
(LECTURE, UP TO 1.5 HOURS)
PRACTICE MANAGEMENT
AGD SUBJECT CODE: 550

Study club members and patients are forced 
to navigate a sea of options, with more and more 
choices appearing by the day. Because of this 
overabundance, only study clubs, business prac-
tices and providers that are truly exceptional will 
make it into the “ring of consideration.” But what 
is exceptional in today’s economy? What does it 
really mean to be the best of the best? Far too 
many organizations misunderstand what defi nes 
true quality—what the member or patient is 
actually looking for—and, although they do their 
best to be the best, they fail. Don’t be one of the 
organizations that try and fail. Join Todd Williams 
and learn how to build a rock-solid foundation of 
indisputable, exceptional quality.

Upon completion of this session, 
you should be able to:

• Outline the principles of qualifying your 
business in a competitive market.

• Distinguish your study club and practice 
from the competition.

DIFFERENTIATE OR DIE 
WORKSHOP
(LECTURE, UP TO 1.5 HOURS)
PRACTICE MANAGEMENT
AGD SUBJECT CODE: 550

You’ve made it into the “circle of the excep-
tional”…well done! But how do you become 
the undisputed leader in a world of “best of the 
best?” The key is to diff erentiate—to stand out—
to call to your study club members and patients in 
a passionately unique way. Show them what the 
promise of a diff erent experience looks like, what 
an absence of worry feels like and what being 
one-of-a-kind truly is. You are in an industry that 
serves others—one that helps others be their best 
and off ers the best. Learn how personal passion 
for your craft is paramount in defi ning who you 
are and how your study club and dental practice 
are diff erent—and better—than the rest and 
move ahead of the competition in a way that not 
only wins, it redefi nes winning. 

Upon completion of this session, 
you should be able to:

• Connect passion to your work in a way 
that brings balance and excellence to 
everything you do.

• Increase tangible value to your members 
and patients.



Ms. Annette Bond is a certified personal image 
consultant, color expert and “Fashion Feng Shui” 
facilitator. She is dedicated to helping you reveal your 
radiance and dress with style and intentionality for your 
profession. Annette is passionate about supporting you 
so that age, shape and size are no longer in the way. 
Walk into the world with confidence and make a great 
first impression that is authentically yours!



DEFINITIVE STYLE— 
YOU ONLY HAVE  
SEVEN SECONDS TO 
MAKE A STRONG  
FIRST IMPRESSION
(LECTURE, UP TO .75 HOURS) 
SELF-IMPROVEMENT 
AGD SUBJECT CODE: 770

Presence, confidence, and style or influence 
are the keys to making a great first impression. In 
this workshop, you will learn how to make pre-
cise changes to your wardrobe and appearance 
that command attention and exude confidence. 
Your members and patients will experience your 
authenticity immediately. Learn what color has to 
do with your clothing choices, how to honor your 
body type and feel confident at any age or weight. 
Reveal what’s been missing in your wardrobe—
build a stronger and more confident YOU!

Upon completion of this session,  
you should be able to:

• Display a confident appearance and make 
your desired first impression in those first 
key seconds.

• Coordinate each component of a polished, 
put-together wardrobe.

• Attract your ideal study club members with  
confidence.



Ms. Carla Kimball is a national coordinator for Seattle 
Study Club®. In this role, she coaches national and 
international affi  liate clubs in club management, 
program training and member recruiting. She has 20 
years of combined experience as a surgical assistant, 
implant coordinator and Seattle Study Club coordinator 
in a periodontal practice.

Ms. Shaida Haberlach and Ms. Lisa Nicon are dedicated 
meeting and event directors with over 25 years of 
combined experience in corporate event creation, 
planning and execution specifi c to dental education 
with the Seattle Study Club® organization. 



FIRESIDE CHAT
(LECTURE, UP TO .75 HOURS)
SELF-IMPROVEMENT
AGD SUBJECT CODE: 770

Do you have a burning question or two about 
programming ideas, recruiting or marketing that 
you would like to discuss with one of our expert 
coaches? Join national coordinator Carla Kimball 
for this session as she provides answers to some 
of your most pressing questions encompassing 
everything within the scope of study club manage-
ment. In this interactive session, Carla will spend 
45 minutes answering questions that you submit 
prior to the conference. These questions can be 
issues of participation, programming, study club 
growth or maintenance.

Upon completion of this session,
you should be able to:

• Identify strategies and solutions for 
managing a local study club.

• Recognize realistic options to address club 
challenges.

• Prioritize your study club responsibilities 
and activities. 

EVENTS 101 
(LECTURE, UP TO .75 HOURS)
SELF-IMPROVEMENT
AGD SUBJECT CODE: 770

In this session designed for fi rst-time attend-
ees, team event directors Shaida Haberlach and 
Lisa Nicon will dive into event planning, bud-
geting, contract negotiations and audio/visual 
requirements related to the various types of meet-
ings included in a Seattle Study Club® program. 

Upon completion of this session,
you should be able to:

• Understand the basics of event production.
• Discover the secrets to running a high-

quality event on a tight budget.

SHARK TANK—PEARLS
(LECTURE, UP TO 1.5 HOURS)
SELF-IMPROVEMENT
AGD SUBJECT CODE: 770

Pearls sessions are a favorite because they 
provide well-developed ideas that can be 
implemented into your study club right away. This 
year’s session off ers a new approach to a standard 
pearls session with a fun and competitive twist, 
based on the show Shark Tank. Using the rules and 
structure of the show, coordinators will present 
their pearls to a panel of fi ve Seattle Study Club® 
sharks and will try to convince any one of them 
to “buy-in” and award prizes for their idea. When 
more than one of the sharks decides they want 
a piece of the action, a bidding war can erupt, 
driving up the award for the pearl!

Upon completion of this session,
you should be able to:

• Discuss best practices, experiences 
and innovative processes for engaging 
members, study club administration and 
management.

• Apply innovative ideas to boost member 
retention and study club referrals.

• Build supportive, ongoing relationships 
with other study club coordinators in the 
network.



Mr. Jeff rey Tucholski is an association 
professional with over eight years of 
experience working directly in the fi eld 
of dental continuing education for the 
Academy of General Dentistry (AGD). 
His experience includes four years in 
the AGD’s membership department as 
a continuing education (CE) data entry 
representative, working daily with AGD 
member dentists’ CE transcripts. For the 
past four years, Jeff rey has been em-
ployed in the role of coordinator of the 
AGD Program Approval for Continuing 
Education (PACE) program in the AGD’s 
education department. The AGD PACE 
program is an approval process for den-
tal CE program providers. This process 
will be discussed in detail during his 
presentation.

Mr. James J. Ranieri is President and CEO 
of theNavigatorGroup, a consulting fi rm 
focused on negotiations, collaborative 
group process, strategy development, 
interpersonal communication, infl uenc-
ing and persuading others, sales train-
ing and consulting. Jim is the author of 
Mindful Manipulation and soon to be 
published, Stop Blaming the Fish. “Mind-
ful manipulation” is the thoughtful 
practice of understanding the “other’s” 
perceptions and expectations, then in-
fl uencing and shaping them through 
civil, consistent and purposeful behav-
iors to create consistently mutually 
advantageous negotiated results.



LEARNING TO 
LOVE THE AGD 
PACE APPLICATION
(LECTURE, UP TO .75 HOURS)
SELF-IMPROVEMENT
AGD SUBJECT CODE: 770

Preparing to complete the AGD PACE 
application for approval as a continuing education 
provider can be a daunting task. However, it 
becomes much easier once you (a) understand 
the 13 Standards and Criteria for Approval, and 
(b) put systems in place to comply with them 
well before it is time to submit your club’s fi rst or 
renewal application! In this informative session, 
AGD PACE program coordinator Jeff  Tucholski will 
walk through the application and off er his tips for 
successful completion of each section. He will also 
provide updates on recent changes to the AGD 
PACE Guidelines along with some suggestions 
for compliance. Ample time will be allowed for 
Q & A following the presentation.

Upon completion of this session, 
you should be able to:

• Articulate the goals and purposes of the 
PACE Program Guidelines.

• Describe the systems and protocols that 
you should use to comply with the AGD’s 
Standards and Criteria for PACE Approval.

• Develop the documentation necessary to 
support your club’s AGD PACE application.

STOP BLAMING 
THE FISH—
HOW YOU AFFECT 
YOUR NEGOTIATED 
OUTCOMES
(LECTURE, UP TO 2.0 HOURS)
PRACTICE MANAGEMENT
AGD SUBJECT CODE: 550

Stop Blaming the Fish is a highly interactive, 
simulation-based workshop. It focuses on YOU, 
the participant—not others, not tactics or strat-
egy, not tricks or manipulation of others. It is 
designed to help you understand the potentially 
self-defeating and positive eff ects of personality 
traits on your negotiated outcomes. Using the 
Global 5 personality trait diagnostic instrument, 
you will become aware of how your unconscious 
behaviors can destructively or positively impact 
your ability to negotiate. Customized, prescriptive 
action plans will be developed as a fi nal step to 
help you become a more eff ective negotiator and 
transfer what you learned to your reality.

Upon completion of this session, 
you should be able to:

• Identify your personality trait tendencies 
and how they impact your negotiated 
results.

• Create a tailored action plan to minimize 
the negative eff ects of your defaults.



Mr. Greg Tice is the managing director of the Seattle 
Study Club® organization. A 1990 graduate of the 
University of Notre Dame with a B.A. in international 
relations, Greg has been an integral part of the Seattle 
Study Club network for 22 years. His background 
includes extensive continuing education in psychology, 
education and event production. Having presented to 
numerous study clubs, Greg focuses on helping the 
doctors and staff  involved with each local club realize 
the true value of the tools the Seattle Study Club 
network brings to their community. 



PART I
(LECTURE, UP TO 1.5 HOURS) 
SELF-IMPROVEMENT 
AGD SUBJECT CODE: 770

As study club memberships grow more di-
verse (gender, age, priorities, etc.), it becomes 
increasingly important to provide each person 
with the means for ongoing behavior change and 
growth—and not simply remain consumers of  
information. More and more CE offerings have 
been moved online or made easier to consume  
in other ways, providing your members the path 
of least resistance when it comes to CE. While  
this may satisfy CE requirements, it denies them 
the growth necessary to become a complete  
clinician.

The Seattle Study Club® model allows you to 
create bespoke learning experiences for each of 
your members, enabling them to grow in areas 
that appeal to them intrinsically. To do so, you 
must first understand the differences between 
off-the-rack, artisanal and bespoke when it comes 
to the delivery of products, services and educa-
tion. With a focus on bespoke, you can explore the 
value and the pitfalls of individual learning plans 
as they relate to education in general and to your 
members in particular. 

Upon completion of this session, 
you should be able to:

• Develop programming, environments and 
processes that allow you to meet the needs 
of your members on an individual basis. 

• Create connection, commitment and con-
tinued participation for your members. 

PART II
(LECTURE, UP TO 1.5 HOURS) 
SELF-IMPROVEMENT 
AGD SUBJECT CODE: 770

Inasmuch as your members require a custom-
tailored approach to their growth and education, 
as a study club coordinator you do as well. It is 
not enough to provide generic information on 
the idea of customizing an approach to your 
members; an environment is needed in which 
you can develop strategies and processes to 
execute these ideas. During this workshop, 
you may explore (for yourself, and your club 
specifically) assessment tools to ensure that your 
club’s educational offerings remain relevant and 
exciting long-term; novel programs that can be 
incorporated into your curriculum; ideas on how 
to create a culture that results in greater study 
club ownership, participation and enthusiasm; and 
advice on how to attract younger practitioners to 
your study club. 

Upon completion of this session,  
you should be able to:

• Influence the nature and quality of continu-
ing dental education in your community.

• Refocus your community and your study 
club on interdisciplinary treatment. 

• Ensure the longevity and vitality of your 
study club by assessing and adapting to 
your members’ evolving needs. 

THE BESPOKE STUDY CLUB— 
A CUSTOM-TAILORED APPROACH TO CE
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WHEN & WHERE 
Friday and Saturday, May 5–6, 2017, at The 

Westin in Bellevue, Washington (600 Bellevue 
Way NE, Bellevue, WA 98004). Special rates have 
been arranged with The Westin Bellevue and 
are available on a first-come, first-served basis. 
Be sure to reference Seattle Study Club® at the 
time of booking to receive the reduced rate of 
$225 plus tax per night. Plan to arrive on May 4 
and depart May 7, 2017. Please understand that 
in exchange for these exclusive room rates, a 
nonrefundable deposit equal to two nights’ room 
rental will be charged at the time of your book-
ing. To make your reservation, call 888.627.8084 
or 425.638.1000. You are responsible for your 
own room and other charges at the hotel. Please 
be sure you adhere to the hotel’s written policy 
regarding reservation changes to avoid being 
charged for your full reserved stay should you 
need to cancel your hotel reservation. 

TUITION 
The tuition below includes two days of educa-

tional programming, two breakfasts, two lunches 
and dinner on Saturday night. 

• $1995 per coordinator 
• Registrations received after March 25, 2017: 

$2095 per coordinator 

SUBSTITUTIONS 
This brochure represents the speakers and 

activities booked at the time of publication; how-
ever, speaker or activity cancellations occasion-
ally occur, for reasons beyond our control. In the 
event of such an occurrence, speaker or activity 
substitutions may be made without prior notice.

REGISTRATION 
This is a lecture-, slide- and peer discussion– 

based program suitable for all dentists, study club 
directors, coordinators and business professionals 
regardless of prior experience. 

Register online, by mail or by fax, or contact 
the Seattle Study Club® office to register by phone. 

Seattle Study Club 
Attn: Ms. Shaida Haberlach 
635 Market Street, Kirkland, WA 98033 
Phone: 425.576.8000; Fax 425.827.4292 
Email: shaida@seattlestudyclub.com 
Website: seattlestudyclub.com 

Your registration is not confirmed without full 
payment made in advance. 

CANCELLATION POLICY 
Written notice of cancellation must be sent 

by certified mail to the Seattle Study Club® office 
at 635 Market Street, Kirkland, WA 98033 on or 
before the dates shown below to be effective. 

By March 25, 2017: No refund is available,  
but 50 percent of the tuition paid to attend this 
conference will be credited toward the 2018  
Symposium or 2018 Coordinators Conference. 

After March 25, 2017: No refund or credit. 

This cancellation policy applies regardless of 
the reason for cancellation. Because unforeseen 
personal, medical, weather- or travel-related 
issues may affect your ability to attend this confer-
ence, please consider obtaining travel insurance 
to cover your hotel, airfare and tuition costs. 
(Cancelled registrants are not entitled to receive 
conference materials, gifts, books, bags, appar-
el or any other items that may be provided to 
attendees.) 

THE FINE PRINT



PHOTO RELEASE 
By submitting your registration, you grant  

Seattle Study Club, Inc., permission to use your 
likeness in photographs, online and in print, or 
online videos without payment or consideration 
made to you.

DISCLOSURE OF  
COMMERCIAL SUPPORT 

This conference is funded in part by tuition  
and by unrestricted sponsorship funds from Nobel 
Biocare, KaVo Kerr, 3M Oral Care, The Aurum 
Group, CareCredit, Benco Dental, Millennium 
Dental Technologies, Inc., DSN Software, Cain, 
Watters & Associates, LLC, Harris Biomedical, WEO 
Media, Peter Kertz Productions, Piezosurgery® 
Incorporated, Touch Dental and ClariCare. As a 
result, Seattle Study Club, Inc., The Seattle Study 
Club Journal, Inc., and/or Dr. Michael Cohen 
and Suzanne Cohen receive a direct or indirect 
financial benefit from the listed companies.

Some speakers have current or past commer-
cial affiliations (such as receiving research grants, 
speaking engagements, travel reimbursements, 
honoraria, etc.) with the companies shown below. 

Dr. Michael Cohen is owner of Seattle Study 
Club, Inc.

Ms. Shaida Haberlach is a full-time employee of 
Seattle Study Club, Inc.

Ms. Carla Kimball is a full-time employee of 
Seattle Study Club, Inc.

Ms. Lisa Nicon is a full-time employee of Seattle 
Study Club, Inc.

Mr. Greg Tice is a full-time employee of Seattle 
Study Club, Inc. 

Mr. Jeffrey Tucholski is a full-time employee of 
the Academy of General Dentistry.

Ms. Annette Bond, Mr. James J. Ranieri,  
Ms. Kelly Swanson and Mr. Todd Williams do not 
have commercial affiliations (such as receiving 
research grants, speaking engagements, travel 
reimbursements, honoraria, etc.).

UP TO 14.5 CREDITS 
AVAILABLE

Academy of General Dentistry 
Approved PACE Program Provider 
FAGD/MAGD Credit Approval  
does not imply acceptance by  
a state or provincial board of  
dentistry or AGD endorsement.

Term Approval: 10/01/2015 –09/30/2021
AGD Provider Number: 300136

Seattle Study Club, Inc., is an ADA CERP  
recognized provider. 11/1/2014 –12/31/2018

ADA CERP is a service of the American Dental Asso-
ciation to assist dental professionals in identifying 
quality providers of continuing dental education. 
ADA CERP does not approve or endorse individual 
courses or instructors, nor does it imply acceptance 
of credit hours by boards of dentistry.

Seattle Study Club, Inc., designates this activity for 
up to 14.5 continuing education credits.

Concerns or complaints about a CE provider may  
be directed to the provider or to the Commission 
for Continuing Education Provider Recognition at 
ADA.org/CERP.



Name 

Study Club Name 

Your Address 

City 

State/Province  Zip 

Office Phone  Fax 

Cell Phone  Email 

Shirt Size [circle one]  Male:   S  M  L  XL  XXL  

    Female:   S  M  L  XL  XXL  

Special Dietary Requirements [please specify] 

Should there be a plated meal, you would prefer [circle one]:

    Beef         Chicken         Fish         Vegetarian         Vegan

I am staying at [circle one]:         The Westin Bellevue  Other

Total Payment Enclosed 

Amex/Disc/MC/Visa 

Exp  CVS #  Or Check #  

Name on Card 

Billing Address 

City 

State/Province  Zip 

By submitting a registration form, each registrant acknowledges and agrees to the terms  
of the cancellation policy, the full text of which is shown on page 15 of this brochure.

The cancellation policy applies regardless of the reason for cancellation, 
including but not limited to unforeseen personal or world events.

Signature 

Register online: seattlestudyclub.com
Or fax to: 425.827.4292

Or mail to: Seattle Study Club®, 635 Market Street, Kirkland, WA 98033

Program Tuition
o $1995 per coordinator 

Registrations received after March 25, 2017: 
o $2095 per coordinator

2017 REGISTRATION
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